
How we grew a social
following over 10x in
six months
A custom approach to building a brand
on socials



Six Month Global
Follower Growth:

T H E  R E S U L T S

F a c e b o o k :  
I n s t a g r a m :  
T i k T o k :  

+  1 0 4 %  
+  5 , 1 6 0 %  
+  3 , 3 3 4 %  

1,041%
P l a t f o r m  G r o w t h



I n  2 0 2 2 ,  w e  p a r t n e r e d  w i t h
C h r i s t e n s e n  A r m s ,  a s  t h e y
s o u g h t  t o  h a n d o v e r  m a n a g e m e n t
a n d  e x e c u t i o n  o f  t h e i r  d a y - t o -
d a y  c o n t e n t  c r e a t i o n / c u r a t i o n ,
s o c i a l  s t r a t e g y ,  a n d  o n - p l a t f o r m
m a n a g e m e n t .  

W o r k i n g  c l o s e l y  w i t h  t h e
C h r i s t e n s e n  t e a m ,  w e  s e t  o u t  t o
d e f i n e  t h e i r  a u d i e n c e ,  b r a n d
v o i c e ,  a n d  c o n c e p t u a l i z e  t h e
l o o k  a n d  f e e l  o f  h o w  t h e i r  b r a n d
w o u l d  b e  p r e s e n t e d .  

U s i n g  t h i s  i n i t i a l  w o r k ,  w e
c r a f t e d  a  c u s t o m  s t r a t e g y  t o
d e p l o y  a c r o s s  t h e  s o c i a l
e c o s y s t e m  w i t h  a  g o a l  o f
e l e v a t i n g  t h e  e n g a g e m e n t  w i t h
t h e i r  c u r r e n t  a u d i e n c e ,  b r o a d e n
t h e i r  r e a c h ,  a n d  s c a l e  t h e i r
a u d i e n c e  t o  a  n e w  l e v e l .



Key 
Strategy 
Pillars:

Video Content

Messaging

Data

Brand Consistency



F i r s t ,  w e  s e t  o u t  t o
c u r a t e  a n d  c r e a t e
c o n t e n t  t h a t  w o u l d
p r e s e n t  a  c o h e s i v e
l o o k  t h r o u g h o u t  t h e i r
p o s t  c a d e n c e .  

T h i s  w a s  a i m e d  a t
e n s u r i n g  t h a t
C h r i s t e n s e n ' s  b r a n d
w a s  h i g h l i g h t e d  a s
w o r l d - c l a s s  a n d  h i g h -
e n d ,  a n  a e s t h e t i c  t h a t
h a d  b e e n  l a c k i n g  i n
t h e i r  c o n t e n t  u p  t o
t h i s  p o i n t .  

Pillar 1: 
Brand Consistency



B E F O R E

A F T E R



N e x t ,  w e  w o r k e d  t o
r e f o c u s  t h e  a t t e n t i o n  o n
t h e  f i r e a r m  l i n e u p  a n d
i m p l e m e n t e d  m e s s a g i n g
t h a t  a i m e d  t o  c r e a t e  a n
a s p i r a t i o n a l  f e e l ,
f r e q u e n t l y  i n v i t i n g  f a n s
t o  e n g a g e  w i t h  t h e
c o n t e n t  t h r o u g h  c a l l o u t s
t o  l i k e ,  c o m m e n t ,  o r  c h e c k
o u t  m o r e  i n f o  t h r o u g h  t h e
l i n k  i n  b i o .  

P r i o r  t o  t h i s ,  m u c h  o f
C h r i s t e n s e n ’ s  i n t e r n a l
p o s t i n g  w a s  f o c u s e d  o n
u s e r - g e n e r a t e d  c o n t e n t
w i t h  i n f o r m a t i v e  s t y l e
c a p t i o n s .

Pillar 2: 
Messaging



Examples:



T h r o u g h o u t  o u r
p a r t n e r s h i p ,  o u r  v i d e o  t e a m
a l s o  w o r k e d  o n  s e v e r a l
l o n g - f o r m  v i d e o  p r o j e c t s
f o r  C h r i s t e n s e n  ( m i n i - d o c s
a n d  F A Q  V i d e o s )  

F r o m  t h e s e  p r o j e c t s ,  w e
w e r e  a l s o  a b l e  t o  g e n e r a t e
s h o r t - f o r m  c o n t e n t  w h i c h
a l l o w e d  u s  t o  d r i v e  a  m o r e
r o b u s t  s t r a t e g y  w i t h  r e e l s
o n  I n s t a g r a m  a n d  F a c e b o o k
a n d  p u s h  t r a f f i c  t o  Y o u T u b e
t o  v i e w  t h e  l o n g - f o r m
f e a t u r e s .

T h e s e  v i d e o s  a l s o  a l l o w e d
u s  t o  c r e a t e  a  T i k T o k
p r e s e n c e  f o r  C h r i s t e n s e n ,
b u i l d i n g  t h e i r  a u d i e n c e  b y
o v e r  3 , 0 0 0 %  t o  1 5 , 0 0 0
f o l l o w e r s  o v e r  t h e  c o u r s e
o f  o u r  e n g a g e m e n t .

Pillar 3: 
Video Content



Examples:

R e e l s  f r o m
M i n i - D o c s

R e e l s  f r o m
F A Q s



A t  C u m b e r l a n d ,  w e  b e l i e v e  i n
d a t a - d r i v e n  c r e a t i v e .

U t i l i z i n g  v a r i o u s  o n - p l a t f o r m  a n d
p o s t - d a t a  a n a l y t i c s ,  w e  w e r e  a b l e
t o  d r i v e  o u r  p o s t - s c h e d u l i n g  a n d
c a d e n c e  t o  m a x i m i z e
p e r f o r m a n c e .  

U s i n g  t h i s  d a t a - i n f o r m e d
a p p r o a c h  e n s u r e d  o u r  p o s t s  h a d
t h e  b e s t  c h a n c e  t o  d r i v e
e n g a g e m e n t  e a c h  d a y  a n d  b r o a d e n
t h e  b r a n d ' s  o v e r a l l  r e a c h .

T h i s  s t r a t e g y  h e l p e d  t o  g e n e r a t e
i n c r e a s e s  i n  e n g a g e m e n t  a n d
e n g a g e m e n t  r a t e .

Pillar 4: 
Data

Engagement Rate:
4.5% 
(28.7% increase)

Engagements:
+47% 

 



Twitter Engagements

Facebook Engagements

Instagram Engagements

LinkedIn Engagements

TikTok Engagements

Facebook Instagram TikTo
k

See how people are engaging with your posts during the reporting period.

EngagementsBreakdown by Network,by Month

—

104,262

245,854

—

60,899
 
 

—

29.3%
 

25.7%
 

—

31,130.3%
 
 

Engagement

Total Engagements 414,622 47.8%
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Facebook Engagement Rate

Instagram Engagement Rate

Facebook Instagram

See how engaged people are with your posts during the reporting period.

Engagement Rate (per Impression)Comparison by Network,by Month

5.8%

4.2%

40.4%

24.9%

Engagement Rate

Engagement Rate (per Impression) 4.5% 28.7%

Engagement Rate Metrics Rate % Change
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L E T ' S  T A L K

Ready to get
started?

https://cumberlandcreative.co/social-media-marketing-lp

